
Buckeye TeleSystem

www.adclubtoledo.org1     ADventure      June 2009

Visit our website at www.adclubtoledo.org  
for more information. To make reservations, 

call Patty at 419.866.4199 or  
email director@adclubtoledo.org

ADventure June | 2009

Advertising Club of Toledo 2008-2009 Program Series Sponsor

Sneak Peek
Wednesday, June 17
Monthly Luncheon Program 
The Toledo Club 
speaker:  Erik Ibsen
Topic:  Downtown 
Development 
Welcome All Past Club 
Presidents

Thursday, June 25
AdWORKS Kick Off Party
The Toledo Club
5:30-7:30

Friday, June 26
Golf Outing “Tee Party 2009″ 
Stone Ridge Golf Club
12:00 lunch
1:00 shot gun start
visit the website for more 
information

Thursday, August TBD
AdBASH 
more information to come!

Wednesday, September 16
Monthly Luncheon Program
The Toledo Club
speaker:  TBA
11:30 Networking
11:45 Buffet Lunch
12:00 Program 

Friday, October 9
AdWORKS
The Toledo Club
10:30-6:00

Undergraduate degree:
University of Arizona, BS Marketing

Professional:
15 years with the Toledo Mud Hens Baseball 
Club

Oversee ticket sales with 13 direct reports

Responsible for 850,000+ in annual attendance 
between 3 teams

Responsible for annual strategic plan, goal 
setting, long term planning and business devel-
opment for ticket sales for Toledo professional 
sports including baseball, hockey and arena 
football 

RSVP by Monday, June15

Call: 419.866.4199 or  
Email: director@adclubtoledo.org

Thank you to our 2008-2009 Program Series 
Sponsor: 

www.buckeye-telesystem.com

 Toledo Mud Hens 
Baseball Club

Toledo Walleye Hockey 
Club

Toledo Bullfrogs Arena 
Football

Personal:
Born in Pittsburgh, 
raised in Philadelphia

Married: wife, Jill with 
two children – Ella & 
Chase

Erik Ibsen 
Assistant General 
Manager—Ticket 
Sales & Operations

ACT Presents…

Erik Ibsen 
Downtown Development 
The New Lucas County Arena
Wednesday, June 17
The Toledo Club
235 14th Street, downtown Toledo
11:30 Networking, 11:45 Buffet Lunch,  
12:00 Announcements, 12:15 Program
$20 Members - $25 Non-Members/Guests - $15 Students
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ADventure, Advertising Club of Toledo  

7230 Sawmill Run, Holland, OH 43528.  

Advertising rates available on request.  

Contact Patty Schoepf 

Advertising Club of Toledo

7230 Sawmill Run 

Holland, OH 43528 

419-866-4199 FAX 419-868-3746 

www.adclubtoledo.org 

ACT Editor:

Ed Rupley

ACT Officers:
Angela Riddel, President
	 The University of Toledo, 419.530.2452
Sara Shiels, 1st Vice President
	 Hart Associates, 419.893.9600
Michael Seay, 1st Vice President
	 Buckeye TeleSystem, 419.724.3872
Greg Reece, Treasurer
	 Flying Colors Press, 419.255.8255
Sue Hague-Rogers, Ex-Officio
	 2020 Exhibits, 419.266.1010

Executive Director:
Patty Schoepf, 419.866.4199
	 E-mail: director@adclubtoledo.org

Board of Governors:
Paula Adam
	 Sheroian Associates, Inc., 734.854.5501
Dan Gallerno
	 WNWO NBC24, 419.725.6520
Patrick Giammarco
	 The University of Toledo, 419.383.5376
Erin Hirschfeld
	 Erin Ink, LLC, 419.266.2542
Kathy Jex
	 In-House Communications, 419.537.9004
Judy McFarland
	 Thread Information Design, 419.887.6801
Shane O’Neill
	 Fruchtman Marketing, 419.539.2770
Joe Pinciotti
	 UlrichPinciotti Design Group, 419.255.4515
Tim Speweik
	 Mail Works II LLC, 419.725.6245
Michael Temple
	 Temple Development Company, LLC, 419.882.4904
Jeff Zawodny
	 CDM Communications, 419.874.4399

Angela Riddel 
President, Advertising Club of Toledo

The 2008-2009 
fiscal year is 
quickly com-
ing to a close, 
and with it my 
presidency of 
the Advertising 
Club of Toledo. 
Surprisingly, this 
year has passed 

much more quickly than I thought it 
would when it was before me one year 
ago. Also, I found that a year is pre-
cious little time to get acclimated to 
being president and getting down to 
business. Still I am pleased to see that 
the major objectives I had in the begin-
ning have come to pass or are well 
underway.

A major goal of my presidency has been 
to significantly improve the value of 
club membership among members. To 
that end I have pushed forward several 
initiatives:

•	 Create a trade-show type event 
(AdWORKS) that would facilitate 
business opportunities for members, 
elevate the stature of the Club and 
its membership in the eyes of the 
business community, and create and 
foster incentive for that community 
to purchase advertising services 
(October 2009—official rollout to 
membership is June 25)

•	 Conduct a major online membership 
survey, trackable from year to year 
(January 2009)

•	 Utilize the survey’s results to improve 
member services (ongoing)

•	 Improve communication with Club 
members through the use of an 
emailing service, Constant Contact 
(Fall 2008-present)

•	 Improve the quality and variety of 
luncheon speakers (ongoing)

•	 Develop a process for club members 
to give back to the community (watch 
for Need a Hand? Lend a Hand—
coming soon!)

None of these initiatives would have 
ever been possible had I not had the 
best Board of Governors ever! There 
is such a terrific variety of talent, skill 
and leadership on this board, it made 
my job as president that much easier. 
Check them out on the Ad Club web site 

“About Us” page.

Everyone on the Board has contributed 
not only to these new efforts, but also 
to our ongoing events and activities—
AdBID, AdPIN, the Tee Party, AdBASH, 
ADDYs, scholarships and more. 

So, it is with a bit of sadness and 
yet some relief that I pass the gavel 
this month to our new incoming Ad 
Club President, Sara Shiels of Hart 
Associates. Sara has been a fabulous 
First Vice President this past year—
chairing AdBID, serving on other 
committees, and helping develop the 
AdWORKS event web site and sponsor-
ship packages. I am thrilled to see her 
as president because she brings the 
wonderful combination of solid, proven 
leadership and a winning personality so 
necessary to this position. 

Sara will serve the Club well in its ongo-
ing efforts, as well as developing new 
initiatives that will no doubt mark her 
presidency of 2009-2010 as a very good 
year for the Advertising Club of Toledo. 
Congratulations, Sara!

Angela Riddel

President 
Advertising Club of Toledo 
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T
he Board of Trustees of the 
Toledo Community Foundation, 
Inc. is pleased to announce that 
Amy Faulkner, Renee LeGendre, 
and Jacquelyn Zureich are the 
recipients of Advertising Club 
of Toledo Scholarships.  Each 

received a $840 scholarship to their 
respective school. 

Amy Faulkner of West Toledo is attend-
ing Bowling Green State University; 
Renee LeGendre of South Toledo is 
attending Ohio Northern University; and 
Jacquelyn Zureich of Sylvania attends 
Baldwin-Wallace College. 

The Scholarship was established by 
the Advertising Club of Toledo in 2001. 
Scholarship applicants are required 
to have a 3.0 cumulative GPA and the 
intent to pursue a degree in commu-
nications, marketing, public relations 
or related field.  A renewable scholar-
ship, it is available for full-time juniors, 
seniors or graduate students who are 
attending a university or college in Ohio 
or Michigan. 

Applications for the Advertising Club 
of Toledo Scholarship of the Toledo 
Community Foundation are available 
at the Foundation’s website, www.
toledocf.org, generally after the first 
of the year. Applications are due in 
the Foundation office in mid-March. 
Scholarship awards are announced in 
April.  

For further information about the 
Foundation’s Scholarship program, 
please contact Joanne Olnhausen at 
the Toledo Community Foundation at 
419-241-5049 or visit www.toledocf.org. 

The Toledo Community Foundation, Inc. 
is a public charitable organization cre-
ated by citizens of our community to en-
rich the quality of life for individuals and 
families in our area.  In existence since 

1973, the Foundation now has over 450 
funds with assets of approximately 
$107 million.  The Foundation provides 
philanthropic services for individuals, 
families, businesses and corporations 
to meet their charitable giving needs. 
For more information on the Foundation, 
visit the organization’s website at www.
toledocf.org. 

 

Toledo Community 
Foundation Announces 
Recipients of Ad Club 
Scholarship

A full service merchant serving the  
greater Toledo and southeast Michigan  

areas for over 75 years.
734-266-3710 or 1-800-482-0556

Welcome  
New Members!
Eric Eitniear 
Web Development Coordinator 
Center for Creative Instruction 
The University of Toledo

Amy Faulkner
2009-2010 Scholarship Recipient 
Bowling Green State University

Renee LeGendre
2009-2010 Scholarship Recipient 
Ohio Northern University

Steve Livingston
Director of Online Marketing &  
Web Development 
Nemsys LLC

Audrey Morningstar
Account Executive 
Gelia

Jacquelyn Zureich
2009-2010 Scholarship Recipient 
Baldwin-Wallace College
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A
re you old enough to remem-
ber Avocado and Harvest 
Gold? Maybe you grew up 
with Teal and Mauve color-
ing the world around you. 
The colors of everything 
from house paint to cars to 

neckties are carefully selected and pro-
moted by color experts from around the 
world. But who are these color experts 
anyway?

Jack Bredenfoerder, immediate Past 
President of Color Marketing Group 
is one of those experts and Ad Club 
members and guests were privileged 
to hear his presentation on Color at The 
Toledo Club in May. Graphic Designers 
and everyone interested in color got the 

inside track on the latest trends in color 
for the 2010 and beyond. 

Jack gave an excellent overview on 
color theory, explaining the different 
aspects of color. Color Physics, as any-
one who took Color Theory in College 
or Design School knows, is the science 
of colors as they relate to each other 
and their surroundings. The Cultural 
Use of Color is another indicator that 
experts use to examine colors in ethnic 
and traditional folk use, such as flags 
and holiday colors.  There’s also the 
Color Psychology aspect which is the 
reasoning for pink walls in prisons and 
red walls in bars and restaurants. Fad, 
trends and cycles make up another 
aspect as does the general forecast in 

world economy, environment and other 
issues. 

CMG reviews presentations made by its 
members that target specific areas of 
the globe and the issues affecting color 
usage. After accepting a color palette 
for each global area, the group com-
pares the colors and prepares its fore-
cast. The colors they choose eventually 
show up in our homes and garages, and 
even our work.

Thanks to Erin Hirschfeld of Erin Ink for 
bringing in a speaker of special interest 
to the graphic designers and everyone 
who appreciates color.

The Colors of Our World
by: Kathy Jex

Golf Raffle Prizes Needed 
Contact Patty at 419.866.4199 or director@adclubtoledo.org if you can donate 

golf balls, golf shirts, golf umbrellas, gift certificates, tickets, etc. for our golf outing 

Friday, June 26 at Stone Ridge in Bowling Green. 

Thank you in advance!
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Solutions for Business
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N.W. Ohio & S.E. Michigan

Sandusky & Erie County

www.BuckeyeTeleSystem.com
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Enhance your company's image and build brand awareness with our 
wide variety of large format, full color Scotchprint® Graphics at Off 
Contact Productions.

Vehicle • Exterior Signage • POP • Dealership • Banner

www. o f f c o n t a c t . c o m

Full LineFull Line

419.255.5546        877-OCP-9727



ADventure
7230 Sawmill Run
Holland, OH 43528

H.O.T. is a certified green business ready 
to serve all your green printing needs:

Forest Stewardship Council (FSC) shows you support 
forest conservation that can be tracked from supplier to 
end user. Only if you purchase from a certified printer 
can you use the worldwide recognized logo.

Sustainable Forest Initiative (SFI) label is a sign you 
are buying paper products from well-managed forests, 
backed by a rigorous certification audit of your printer.

Recycle symbol printed directly onto your projects is a 
vehicle to promote their environmental qualities. Only 
when you use products that are recyclable or made with 
recycled content, can you use this logo.

American Soybean Association (ASA) certifies printers 
who use eco-friendly, soy-based inks which promotes 
American independence of foreign oil-based inks.

Only certified printers can assist you in choosing the 
best papers and correct logo for your green printing 
projects!

go green every day!
Celebrate Earth Day…

H.O.T.  P R I N T I N G  &  G R A P H I C S
2595 Tracy Ct | Northwood, OH 43619
p 419.242.7000 | f 419.242.3299 
www.h-o-tgraphics.com 


