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Visit our website at www.adclubtoledo.org  
for more information. To make reservations, 

call Patty at 419.866.4199 or  
email director@adclubtoledo.org

ADventure May | 2009

Advertising Club of Toledo 2008-2009 Program Series Sponsor

Sneak Peek
Wednesday, May 20
Monthly Luncheon Program 
The Toledo Club 
speaker:  Jack Bredenfoerder, 
Landor Associates
11:30 Networking
11:45 Buffet Lunch
12:00 Program 

Wednesday, June 17
Monthly Luncheon Program 
The Toledo Club 
speaker:  Erik Ibsen, 
Downtown Arena Update 
Welcome All Past Club 
Presidents
11:30 Networking
11:45 Buffet Lunch
12:00 Program 

Friday, June 26
Golf Outing “Tee Party 2009″ 
Stone Ridge in Bowling Green
Sponsorship opportunities 
are available
visit the website for more 
information

Thursday, August TBD
AdBASH 
more information to come!

Wednesday, September 16
Monthly Luncheon Program
The Toledo Club
speaker:  TBA
11:30 Networking
11:45 Buffet Lunch
12:00 Program 

Friday, October 9
AdWORKS
The Toledo Club
10:30-6:00

Jack is the immediate past president of Color 
Marketing Group (CMG), the premier interna-
tional association for color design profession-
als. In his two-year term he increased CMG’s 
international presence and presided over nine 
international meetings in Singapore, Chicago, 
Berlin, Tampa, Jaipur, Montréal, Bilbao, 
Buenos Aires, and Phoenix. Jack continues 
to serve on CMG’s executive committee and 
board of directors.

Jack has studied the emotions of color with 
Leatrice Eiseman, international color author-
ity and director of the Pantone Institute. He 
holds an MBA from Xavier University with 
a specialization in marketing and a BA from 
Bowling Green State University of Ohio with 
an art major in design and a minor in business 
administration.

Thank you to our 2008-2009 Program Series 
Sponsor:

 

 

www.buckeye-telesystem.com

 Jack Bredenfoerder 
is a design director in 
the Cincinnati office 
of Landor Associates, 
specializing in color 
strategy, trends, and 
forecasting. When 
color becomes a critical 
issue, Jack offers his 
color expertise across 

the “One Landor Network. He is internation-
ally recognized as a color authority and has 
been featured in leading business, consumer, 
and design publications, such as the Financial 
Times, Communication Arts, Advertising Age, 
I.D. magazine, HGTV, and the New Yorker.

For the past three years, Jack has organized 
and recruited speakers for the Fall Trend Day 
event in Cincinnati. He also develops a yearly 
Mega Trend forecast that has been an invalu-
able reference for many of Landor’s design 
teams. Jack often presents color strategy and 
color trend directions to professional asso-
ciations, including the American Society of 
Interior Designers, Color Marketing Group, and 
the Event Design Forum. He is scheduled in 
June 2009 to present “The New Color Strategy” 
to the HOW international conference in San 
Antonio, Texas.

Jack Bredenfoerder, 
Design Director and 
Color Expert

ACT Presents…

Jack Bredenfoerder, 
Design Director and Color Expert
Wednesday, May 20
The Toledo Club 
11:30 Networking, 11:45 Buffet Lunch, 
12:00 Announcements, 12:15 Program
$20 Members - $25 Non-Members/Guests - $15 Students
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ADventure, Advertising Club of Toledo  

7230 Sawmill Run, Holland, OH 43528.  

Advertising rates available on request.  

Contact Patty Schoepf 

Advertising Club of Toledo

7230 Sawmill Run 

Holland, OH 43528 

419-866-4199 FAX 419-868-3746 

www.adclubtoledo.org 

ACT Editor:

Ed Rupley

ACT Officers:
Angela Riddel, President
	 The University of Toledo, 419.530.2452
Sara Shiels, 1st Vice President
	 Hart Associates, 419.893.9600
Michael Seay, 1st Vice President
	 Buckeye TeleSystem, 419.724.3872
Greg Reece, Treasurer
	 Flying Colors Press, 419.255.8255
Sue Hague-Rogers, Ex-Officio
	 2020 Exhibits, 419.266.1010

Executive Director:
Patty Schoepf, 419.866.4199
	 E-mail: director@adclubtoledo.org

Board of Governors:
Paula Adam
	 Sheroian Associates, Inc., 734.854.5501
Dan Gallerno
	 WNWO NBC24, 419.725.6520
Patrick Giammarco
	 The University of Toledo, 419.383.5376
Erin Hirschfeld
	 Erin Ink, LLC, 419.266.2542
Kathy Jex
	 In-House Communications, 419.537.9004
Judy McFarland
	 Thread Information Design, 419.887.6801
Shane O’Neill
	 Fruchtman Marketing, 419.539.2770
Joe Pinciotti
	 UlrichPinciotti Design Group, 419.255.4515
Tim Speweik
	 Mail Works II LLC, 419.725.6245
Michael Temple
	 Temple Development Company, LLC, 419.882.4904
Jeff Zawodny
	 CDM Communications, 419.874.4399

Angela Riddel 
President, Advertising Club of Toledo

AdWORKS is 
Coming! Save 
October 9, 2009 
in your calendar!

Even though 
Spring has 
sprung and the 
leaves are barely 
out on the trees, 
I invite you to 
think about Fall. 

That’s when the Ad Club will host its 
first annual AdWORKS event, on Friday, 
October 9 at The Toledo Club. 

What is AdWORKS? 
It’s an intelligent answer to an important 
question: how can regional area busi-
nesses improve the cost-effectiveness 
of their advertising and marketing 
efforts in a down economy? Everyone 
knows that the worst thing a com-
pany can do is abandon its advertising 
strategy in a difficult market. The real 
question is how to get the most ROI out 
of what is spent. 

The Advertising Club of Toledo has 
some of the most knowledgeable brand-
ing and marketing strategy experts in 
the region among its membership. What 
better way to give back to the business 
community, make new connections and 
forge lasting partnerships than to share 
that expertise?  Equipped with invalu-
able knowledge about developing an 
effective marketing strategy, regional 
area companies are better positioned to 
make the right decisions about how to 
best spend their advertising dollars.

AdWORKS Itinerary: 
FRIDAY, OCTOBER 9, 2009
10:30 a.m.	� Registration check-in for 

attendees
Attendees visit trade show area
11:30 a.m.	 Begin seating for lunch
12:00 p.m.	� Keynote Address: Mark 

LeBlanc
1:00 p.m.	 Break/Visit trade show area

1:15 p.m.	 Workshop with MarkLeBlanc
2:00 p.m.	 Break/Visit trade show area
2:15 p.m.	� Breakout Session I (attendees 

select from among 4 topics)
3:00 p.m.	 Break/Visit trade show area
3:15 p.m.	� Breakout Session II (attendees 

select from among 4 topics)
4-6:00 p.m.VIP Reception 
	 Booth Clean Up
Our keynote speaker is Mark LeBlanc, 
an expert in small business marketing. 
Check him out online at http://www.
smallbusinesssuccess.com/demo_ 
video.asp?n=sp 

We are working with regional busi-
ness associations and chambers of 
commerce to invite area companies to 
AdWORKS because we want them to 
know that advertising works! It is also 
our plan that the promotion of this event 
will serve as an example of the power 
of strategic marketing and advertising.

How can Ad Club members 
get involved with 
AdWORKS?*
• Host a table in the trade show area 
• �Serve as a panel expert during one 

of the breakouts (variety of topics 
available)

• �Sponsor a breakout session on a spe-
cific area of marketing

• �Sponsor a portion of the event market-
ing effort 

• �Purchase VIP reception tickets and 
invite your new contacts for a relaxing  
informal chat

*You or your company must be a cur-
rent Ad Club of Toledo member to host a 
table, or to lead/sponsor a breakout. 

Contact Patty Schoepf for more  
information and details at director@
adclubtoledo.org 

Angela Riddel

President 
Advertising Club of Toledo 
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“Tee Party 2009” 
Friday, June 26 at Stone Ridge 

12:30 Lunch ~ 1:00 Shotgun Start ~ 6:00 Dinner/Raffle 
Registration = $400/foursome ~ $125/individual golfer 

Sponsorship Opportunities: 

□  Hole­In­One ~ $500 (deadline = May 8) 
 Foursome 
 Logo on all promotional materials 
 Hole sponsorship 
 Signage at registration 

□  Eagle ~ $300 (deadline = June 10) 
 Two golfers 
 Hole sponsorship 
 Signage at registration 

□  Birdie ~ $100 (deadline = June 10) 
 Hole sponsorship 
 Signage at registration 

√  Beverage ~ $275 (one sponsorship available) – SOLD! 
 Hole sponsorship 
 Signage at registration 
 Signage on beer carts and kegs 

Thank you in advance for your sponsorship consideration. 

Please check the preferred sponsorship and return to the Ad Club office. 

Company Name:  ____________________________________________________________________ 

Contact Name:  ______________________________  E­mail:  _______________________________ 

Fax:  419.868.3746 
E­mail:  director@adclubtoledo.org 
Mail:  7230 Sawmill Run, Holland, OH  43528 

For club information, call 419.866.4199 or visit our website: www.adclubtoledo.org
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Television Advertising 
Campaign Brings National 
Award to Local Advertising 
Agency
Fruchtman Marketing wins 2009 
Jewelry & Watch Advertising Award 
(JAWA) from InDesign Magazine 
for television advertising campaign 
created for Southfield, Michigan 
Jeweler

F
ruchtman Marketing received 
a Jewelry & Watch Advertising 
Award (JAWA) for first place in 
the TV Category from InDesign 
Magazine, the magazine for 

the retailer of fine jewelry design for 
writing, scripting and creating ‘The 
One, The Only’ television advertising 
campaign for Darakjian Jewelers. 
The fresh, innovative and creative 
campaign launched in September of 
2008.

Fruchtman Marketing, a full-service 
advertising agency based in Toledo, 
Ohio specializing in marketing for the 
fine jewelry industry, currently serves 
as the agency of record for Darakjian 
Jewelers.

“We created something beautiful for 
Darakjian Jewelers as unique as their 
position in the competitive marketplace 
of Southeast Michigan,” said Ellen 
Fruchtman, President of Fruchtman 
Marketing. “This is one of the most 
intense advertising campaigns our 
agency has ever developed and we’re 
excited that the ads have created 
national awareness for Darakjian 
Jewelers.”

The account and creative team at 
Fruchtman Marketing developed this 
advertising campaign to show the 
passion and emotion that someone 
feels when they walk into Darakjian 

Jewelers and see the dazzling 
diamonds, beautiful gemstones and 
unique timepieces available in the 
store. The One, The Only campaign not 
only appeals to the history and current 
buyers at Darakjian Jewelers, it speaks 
to the jewelry buyers of tomorrow.

Darakjian Jewelers ad campaign was 
selected as one of the very best in 
advertising in not only Michigan, but 
the entire United States and Canada, 
out of a field of over 350 ads submitted 
by over 150 companies. 

The Jewelry and Watch Advertising 
Awards are the first competition 
exclusively honoring advertising in 
the jewelry and watch industries. The 
Darakjian Jewelers television series 
won the award based on its scores 
for quality of production/graphics/
photography, creativity, innovation and 
emotional impact.

The contest is open to retailers, jewelry 
and watch designers/manufacturers 
and industry associates. Darakjian 
Jewelers’ ad campaign will be featured 

in the May/June issue of InDesign 
Magazine and online at indesignb2b.
com and fruchtman.com. Additionally, 
Fruchtman Marketing will receive a 
custom trophy to commemorate its 
achievement.

Fruchtman Marketing is a full-
service marketing firm specializing 
in advertising, public relations and 
strategic planning for the jewelry 
industry. For more information  
please call (419) 539-2770 ext. 212  
or e-mail Ellen Fruchtman at  
ellen@fruchtman.com

Grapevine…

A full service merchant serving the  
greater Toledo and southeast Michigan  

areas for over 75 years.
734-266-3710 or 1-800-482-0556
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Welcome  
New Members!
David Berland 
Lighthouse Branding &  
Merchandising Agency 
Senior Vice President –  
Sales & Marketing

Christine Smallman
The University of Toledo 
Senior Manager of Marketing Services

Golf Raffle Prizes Needed 
Contact Patty at 419.866.4199 or director@adclubtoledo.org if you can donate 

golf balls, golf shirts, golf umbrellas, gift certificates, tickets, etc. for our golf outing 

Friday, June 26 at Stone Ridge in Bowling Green. 

Thank you in advance!

I
nternet marketing and online 
advertising in particular are ex-
periencing explosive growth even 
during this recession. Without a 
doubt one of the largest online 
advertising giants is Google. The 
Toledo Advertising Club was 

fortunate last month to be able to bring 
in an expert from Google to discuss the 
trends of online advertising the tools of 
the trade.

Jen Stone of Google gave a great pre-
sentation to our group and was able to 
focus on three key issues that will ben-
efit all of our members and the services 
they provide to their clients.

Research: Jen showed us some great 
tools that Google has for free to help us 
help our clients to do that all important 
step of keyword research. Picking the 
right keywords is critical to any online 

advertising campaign and Jen showed 
us how to make that job a little easier.

Location: She also discussed tools and 
research that is available to help you 
decide where to advertise. One of the 
tools that Google has (for free) allows 
users to do searches based on what 
type of target market they want and find 
sites that sell ad space that meets that 
criterion.

Management: Finally, Jen discussed 
some management tools to help us get 
the most for our advertising dollars. 
Again, for free Google offers Google 
Analytics which is a robust online 
analytics program to help you measure 
where your traffic is coming from and 
what they are doing on your site. She 
also discussed a great tool for setting 
up and managing online advertising 
campaigns which would prove very 

useful to small business and ad agen-
cies alike.

Many of your clients may already be 
asking for online advertising services 
and many of you may already be offer-
ing such services, but Jen’s talk helped 
us understand how Google fits into that 
offering and I am sure many of us will 
be happily surprised down the road as 
new applications and offerings roll out 
the door at Google. We have received a 
lot of positive feedback from members 
who received a lot from this presenta-
tion so hopefully we can bring Jen back 
in the future. 

Google Visits Ad Club of Toledo
by: Michael Temple
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Solutions for Business
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N.W. Ohio & S.E. Michigan

Sandusky & Erie County

www.BuckeyeTeleSystem.com
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Enhance your company's image and build brand awareness with our 
wide variety of large format, full color Scotchprint® Graphics at Off 
Contact Productions.

Vehicle • Exterior Signage • POP • Dealership • Banner

www. o f f c o n t a c t . c o m

Full LineFull Line

419.255.5546        877-OCP-9727



ADventure
7230 Sawmill Run
Holland, OH 43528

H.O.T. is a certified green business ready 
to serve all your green printing needs:

Forest Stewardship Council (FSC) shows you support 
forest conservation that can be tracked from supplier to 
end user. Only if you purchase from a certified printer 
can you use the worldwide recognized logo.

Sustainable Forest Initiative (SFI) label is a sign you 
are buying paper products from well-managed forests, 
backed by a rigorous certification audit of your printer.

Recycle symbol printed directly onto your projects is a 
vehicle to promote their environmental qualities. Only 
when you use products that are recyclable or made with 
recycled content, can you use this logo.

American Soybean Association (ASA) certifies printers 
who use eco-friendly, soy-based inks which promotes 
American independence of foreign oil-based inks.

Only certified printers can assist you in choosing the 
best papers and correct logo for your green printing 
projects!

go green every day!
Celebrate Earth Day…

H.O.T.  P R I N T I N G  &  G R A P H I C S
2595 Tracy Ct | Northwood, OH 43619
p 419.242.7000 | f 419.242.3299 
www.h-o-tgraphics.com 


